I modutle 9

Maintenance

Marﬂz‘na/ seal and the swlcus... Zhe wea,é //néS

T Signiﬁcant inflammation
Incorrect emergence Proﬁ'lc
Poor contours

Poor hggienc

7T herefore... *



I modutle 9

Maintenance

# ea/th and / onse\/fz‘y et/ be 545 ed on:

Polished and Properlg contoured ceramics

Attention to the details rcgarding the bonding Protocol for the ceramics

MCtiCUIOUS removai Oi: ang excess cements or resins

Using mechanical and chemical Proclucts to |<ee|:> the margins and sulcus clean
Utilizing the correct tcchniclucs with any clcaning Proclucts, eg ﬂossing or brushing

Minimizing excessive acidic or abrasive exposure to the ceramics

JR



I modutle 9

Maintenance

Whad 15 he /01531/;{)/ of restordtions?

Depcnclcnt on oPcrator skill and cxPerience
DcPcnclcnt on |aboratory skill and cxPcricncc

DcPcnclcnt on thoroug|1 cliagnosis, e.g occlusal considerations

Dﬁpgpglﬁnt on the Paticnt’s %nance, as well as UW abuse
IS+ years, assurvng above factors are met!

JR



I modutle 9

Maintenance

-~ What are the do’s and don’ts?
What to use for maintenance?

How to maintain ceramic integrity?

What is the |ongevit9 of ceramics? '

Questions”?



I modutle 9

Maintenance

What are the do’s and don’ts?

Do’s Don’ts

Do - be conscientious with your l'lggicnc Don'’t - use teeth as tools, e.g don’t open beer bottles with your teeth
Do - use aids dcsigncd in maintaining, ceramics/resins Don’t - chew or crunch ice!

Do - have regular chcck-ups with your dentist Don’t - expose ceramics to excessive acidic Proclucts

Do - use ADA aPProvccl clc-:aning Products Don’t - expose ceramics to excessive staining foods or Iicluicls

Do - wear your Prcscribcd “nightguarcl” Don’t - smoke!

JR



I modutle 9

Maintenance
How to maintain ceramic integrity?

It aenc:;/g factors o consider

Ceramics, though dense, are water soluble over time
Dcntistrg does not have a “Perfcct” marginal seal between tooth and restoration

ExPosurc to tcmPcraturc changcs, acicls, bacteria and occlusal forces

Patient’s behavior and habits

JR



esthetic therapy

Diagnostics, smile design and tx Plan

lnterclisciplinarg communication
Tooth Preparation and clesign
lmPression techniques

Prototgl:)e restorations

| al

1.0 workflow modules fo master comprehensive

Materials and adhesion

Qoratorg considerations

Cementation fundamentals

Maintenance

Marketin g stratcgi es

JR
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Marketing strategies

How do we get Nnew

Patients to contact

the oﬁqce?‘?

JR
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Marketin g strategi es

’ Moderr SZ‘y/e )

!

Diverse exposure methods

Hang up your Plaque

Reactive Proactive
Conservative rogressn\/e, creative

| =
¥
\ \ i

Pitient cthatégsthe office

JR



Marketin g strategi eS
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Marketin g strategi eSs

market?
marketing optioms are there?

do we implcmer\t our marke’cing‘?

can help us with our marketing?

ancl when do we market?

)R



modut/e 10

Marketin g strategi es

) Word of mouth
2) Printing press

%) Radio

4) Billboards &O/L{Z/ O/ Of
5) Yellow Pages

6) Magazines /é ‘

A Tv riarKet nﬁ

8) Internet (banner Ads)

JR



Marketin g strategi es

oottt et Aot ot b0 “itims

Otice décor

Statt

Displags of vocr treatment

~_ o R e B e—

Kerenber y 1T \5 a/l aboed Zhe exr/‘enCe /

JR
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Marketin g strategi es
Excternal

Traditional acl\/ertising
Word of mouth
Promotions

Websites
Personalized APP

Media exposure

Social medial!

JR
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Marketin g strategi es

Meda eXfOS e

TV interviews, local and national ®
Magazine interviews
Newspal:)er interviews

Radio interviews - .- i
'y e?a/re\f an’in’, e.qg. PR, o be Free

JR



Marketin g strategi es

N the past most marketing roads lead to...

7 raditional/ maréez‘/ng

Irternal Maréez‘/ng

JR
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Marketin g strategi es

DR JACK RINGER

(aHU today
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Marketin g strategi es

Where it’s all at!l!

JR



Marketin g strategi es

N
\ wJ
yelp%s o
i | 49 ,
Loogle | p |
i \ /
A - = 4

Sexerdd qpiading ms...
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Marketin g strategi es

But wlﬂg?

= What has changecl in our culture that has

lead to social media being SO imPortant?

JR
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Marketin g strategi es

Simplg) it was the

introduction of the

Smarfphone ./ ./

JR
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Marketin g strategi es

QRS v Zo do
Exz‘reme/y I mporiant for:

2 ebsites
Social »redia p/ @ For,1S

)R
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Marketin g strategles

Shor’r videos

What is Tik Kok?

TikTok is a social media
Plahcorm for creati ng,

sharing and cliscovering

short videos. e
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Marketin g strategles

Shor’r videos

Whg is TikTok so Popular?

TikTok users feel comtortable on

the Pla‘mcorm and are even excited

to engage with one another

JR



Marketin g strategi es

New way for Generation Z to interact and communicate.
Kids and teenagers love it!

The Phonc is an extension of their boclg for gcncration Z.

Social media: My Space to FaceBook To SnaPchat to Instagram to Tik Tok.

JR
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0_ I - u,,d ¢

Fiters ¥ About 15, 700 results
What to Watch

Anaheim Hills Cosmetic Dentist (Dr. Jack Ringer)
by Jack Ringer - 1 month ago « 11 views

Marketin g strategi es

hitp:/www.denlalcosmetics.com or 714-974-0313 For almost 30 years. ...

The largest and best global Platacorm ; . 4

How To Pick Your Cosmetic Dentist, Dr. Jack Ringer on NBC

Popular on YouTube

by Jack Ringer - 5 years ago -« 3,583 views

to build your di gital FootPri nt , ' R —

pot Dr. Jack Ringer, President of the American Academy of
‘ Cosmetic Dentistry
by abbysgran « 7 months ago + 50 views
& YouTube Nation Dr. Jack Ringer gives his first speech &s President o’ the American Academy
. - : 0’ Cosmetic Dentistry for thz year 2013.

anczke

» potiaht .

Form your own Practice

YouTube channel!

Owned bg Google!l IR
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Marketin g strategi es

InZ‘erneZ‘ COmmerCL/Q/ S on TU b c

(11| Tube

Simple Patient testimonials with mobile devices

Hig]ﬁer end spots with Prcncessional

cameras, sound and lighting
R
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Marketin g strategi es
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Marketin g strategjes

Brand exposure

Turn your Eatients into ambassadors facebook
' Facebook helps you connect and share with
Ta rgét ' % 3OUF SPCClﬂC area the people in your life.

Can create a business page

Changecl marketi ng, forever

Free!

JR
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Marketin g strategi es

hoto sharing

Instagram is an online Photo~sharing and social

networking service that enables its users to take

Picturcs, aPPIH digitaLfiItcrs to them, and share

themon a variety of social networlcing services
such as Twitter & Facebook.

JR
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Marketin g strategi es

Post o 72)/2‘2‘3/‘

. ‘\\

This is what your Patients are

# Ilcve-‘-h ed c n-hs-‘- doing...when you leave the room.

JR
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v X Marketin g strategi es

witter

Flectronic messaging service

Onlg 280 characters per tweet

One of the most Powemcul marke‘cing tools ever created!

Engage and interact with Potential Patients

JR
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Inj Marketin g strategi es
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Pinterest

Virdeal beel/etin board

Third most Popular social

media site in the U.S.

) €

Marketin g strategi es
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Marketin g strategies
Bloo

TIrnboard rarket /ng

The main reason to blog s to

socia”9 interact ultimatelg

increasing SEO organica”g!

JR
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Marketin g strategi es
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marketing s best managecl bg an
outside source or intern writer to

be most eHective
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Marketin g strategi es

M. dl‘é eZ‘;/g Z‘lf # 4
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Marketin g strategnes
Re\/:ew sites

00 1€+ /oca/

Can be automated e.g. Podium
E)uclget for Google Ad words!
DifHferent IP address then office

, ; , ,
Reviews neecl to be urnc]ue N nature

SPace them out
l mPortaﬂt for SEO oPtimizationl!

JR
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Marketin g strategi es
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Si‘a 'Ch fl:" (e g o, cheep Jikime, Maxds)
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Reai peopie. Real reviews ©

Wzkoms Abcut Ve Viitz a Review Revie Find Friends

LAS VEGAS, NV MAY 17-20

Cynthia Cheung, DDS

f\f':lf'l (|3 redews % Raling Details
Calsgo-es: Generzl Condsiry, Cosmnslic Denlisls £d1)

The power of the 5 Star review

Lus Argees, CA 90025
Neighborhood: Wes: Los Angeles

310) 470-T200
npwa.oynthizdds. com

Hours: By Appointimant Only: Y2a
Mot «Fri 8 am - 5 pi [ , ) S
Sz1gamn-3ipm o XS Y B0 dela Q2012 GeEle

Comment on gOOGl ancl bBCl reviews e e W | e

1

Check your page

JR


http://www.yelp.com/biz/cynthia-cheung-dds-los-angeles
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Marketin g strategi es

“Either write somethi ng, worth

read ng or do somethi ng, worth

writing about.” - Benjamin Franklin

JR



Marketin g strategi es

Y/oz,u e do we do 1T a//.7.7

SOCIAL MEm EXCLANED

17 —\\_
OUFSCIVCS . TR(TER.  I'n Eating A 4 DoNUT

Hana gl 2 g HOU I Fiepook, 1 ke Dows

Sare  Tws 1S wHeRe
Fousaue | EAT DONUTS

’ ’ ’ i “\‘57/\ ') <
Hire a VA (Vlrtueil assistant) | A o my s

YU TORE  Here ( Am ewtiNg A POVUT

Contra Qe%lcé’w esoucr:clea gtk SRS NOR T Sl

P INVEREST 4ERES A poNUT RECIPE
"i / W WS//
‘ Now LISTENING To ™ DN
b [ AST B !
1 ' B GOGLE OMPLOYEF
G’H’ wWHo ERTS DBNUTS .

 Oentainment () |




' AACD Esthetlc Skllls Stud|o ‘
hybrid study club

starts january 2024 ﬁ

EXPLORE. DREAM. DISCOVER. | Wt B are
NATIONAL HARBOR. MD |

—-—J

April 3-6 .




